Publicity Work Plan For Imagine Academy Training and Testing at Idaho Public Libraries 
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	Channel
	Frequency
	Why It's Helpful
	Who is Responsible

	Facebook
	# Posts per week, plus responses to comments as needed
	Attracts a wide range of individuals
	 

	Twitter
	# Tweets per week, plus responses to Tweets as needed
	Attracts a wide range of individuals
	 

	Local Newspaper
	Monthly press release about activities/accomplishments
	Engage those without an online presence
	 

	Other Local Newspapers
	Send press releases for special events 
	When a large event is coming up
	 

	Clubs
	Once every month or two
	Meet business leaders and those who may not live here but are involved with the community
	 

	Phone Calls
	As needed
	Offer personal outreach
	 

	Texts
	As needed
	Engage young people
	 

	 Website
	Update pages weekly
	Engage people who have at least some interest in the project, but want to learn more
	  

	Special Interest E-Mail Lists
	As needed (possibly 1-2 times a month dependent on interest)
	Keep community members interested in specific topics informed
	 

	TV
	To promote specific events
	Attract a wide group of people who may not live or work in Essex, but visit it
	 

	Radio
	To promote specific events
	Attract a wide group of people who may not live or work in Essex, but visit it
	 

	Personal E-Mails
	As needed 
	To attract potential participants
	 

	Personal Visits
	Would be helpful to do during community conversations
	Could be especially useful with low-income populations and seniors
	 

	Handwritten Notes
	Send to each new volunteer
	Make volunteers feel welcomed and valued
	 

	Flyers
	To promote specific events
	Get the word out to a broad range of people, make an impression
	 

	Guest Blogger Posts
	Monthly
	To offer new perspectives and get new people involved 
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