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Facebook

9a.m.to 12 p.m.

YouTube
3p.m.to 6 p.m.

Instagram

12 p.m.to 6 p.m.

TikTok
3pm.to 9 p.m.

Twitter
9a.m.to 3 p.m.

LinkedIn
9a.m.to 3 p.m.
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Facebook
l1to 2 times perday

Instagram
3toStmmes perweek

TikTok
3toStimes perweek

Twitter
2to 3 times perday

LinkedIn
l1to 2 times perday

How often SOC'AL
should MEDIA

you post

to social
media?

Hootsuite
418 589 followers

Tmo

Whenever our boss asks why a post doesn’t go viral, we just say that
mercury I1s in retrograde. Mercury has been in retrograde for 423 days now.

Q@0 1,208 36 Comments

& Like @ Comment {—)’ Share

Source: Hootsuite
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